
Professional Video Production Agency Dubai for 
Businesses  
Choosing a video production agency Dubai is an investment; it takes time, money, and 
creativity. However, most companies rarely maximize the value they get from the investment 
because they view it as a transaction rather than a partnership. Companies that create amazing 
videos have one thing in common: They understand how to work with their partners. Here’s how 
they do it. 

Start With a Strategy, Not a Script 
The best approach to working with video production agencies in Dubai is having a strategic 
approach towards the task rather than a one-off production. It's easier for agencies to create 
high-quality videos when there's a bigger picture that's being considered: what is the role of this 
particular video in the process? What call-to-action do you want your audience to have once 
they've watched the video? 

A good brief should include the goal of the campaign, the persona of the audience, the main 
message you want to communicate, the emotion you want the viewer to experience, and how 
this content will be distributed. 

How Feedback Cycles Affect Quality 
One of the worst things that video production for brands can do to themselves during production 
is create fragmented and inconsistent feedback. The last thing an editing crew wants to deal 
with is contradicting feedback coming in from multiple sources who are looking at the same 
piece in their own way and giving their own notes. 

Assign one person within your organization to be responsible for gathering all the feedback 
internally and sending one consolidated note out to the agency. Structured rounds of feedback 
ensure that production deadlines are met without issues. 

If you are working with a professional video production company in Dubai, then they will also 
have a clear revision policy and procedure. Follow it and benefit from the process. 

Setting Realistic Timelines 
Timeline pressure often becomes the cause of conflict between brands and media production 
companies. Too fast production, especially post-production, reduces the amount of time that can 
be spent on aspects making the content truly engaging, like editing, colour correction and sound 
production. 
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For regular brand video productions, allocate a timeframe of four to six weeks from the signing 
off the brief until delivering the video. In the case of complicated productions that include 
animations, shooting at different locations or using cast actors, eight to twelve weeks should be 
expected. Rush charges are common practice in the industry and high – it’s always better to 
plan ahead. 
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Measuring What the Agency Actually Delivered 
Aside from how the final video feels to you, you should set your success criteria prior to video 
production. These could be anything from video completion rate, click rate from the CTA in the 
video, dwell time on pages with the video, or even direct attribution of conversions to the video. 

Be sure to communicate these performance metrics back to your video production agency in 
Dubai after the campaign is finished. It is the hallmark of a good video production agency Dubai 
that they use performance-based criteria in all future video productions. If the agency doesn't 
care about metrics, they care only about appearances. 

Conclusion 
A video production for brands could possibly be the best partner to work with as far as creative 
output is concerned, but only if you are willing to spend time and effort building that partnership. 
Briefs, feedback, time management, and performance evaluation are the four cornerstones of a 
great partnership. 

FAQs 

Q: Should I give my agency creative freedom or strict direction?  

A: Both. Provide clear strategic parameters but give creative latitude within them — this is where 
the best work happens. 

Q: How do I know if my agency is genuinely full-service? 

A: Ask whether scripting, shooting, editing, colour grading, and sound design are all handled 
in-house. Outsourced post-production often means inconsistent quality. 

Q: What's the difference between a production agency and a production house? 

A: The terms are often used interchangeably, but agencies typically offer strategic and creative 
services alongside production, while production houses may focus purely on execution. 
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